
A B O U T
Dynamic and results-driven marketing and public relations executive with a 
proven track record of developing innovative strategies that elevate brand 
presence, drive engagement, and achieve business objectives. Expertise in 
leading teams, campaigns, communication, and brand awareness. Able to  
meet deadlines in changing environments, while growing revenue.

W O R K  E X P E R I E N C E
Vice President Marketing & Public Relations 
Sierra Central Credit Union 
May 2022 – Present 
Yuba City, CA

• 	Manage a combined annual departmental budget of $1.4M

• 	Lead enterprise-wide marketing initiatives, including membership 
campaigns, product launches, and brand awareness efforts

• 	Oversee website strategy and management, including design, content 
updates, promotions, rate changes, and user experience improvements

• 	Develop and present strategic marketing campaigns to leadership and staff

• 	Directed the launch of a new digital banking platform, overseeing product 
development, member communications, website creation, app and 
dashboard design, cross-sell functionality, and campaign creative assets

• 	Created and implemented a new Digital Marketing role, including job 
description development, recruitment, onboarding, and training

• 	Managed member communications and transition strategy during Core 
Conversion

• 	Supported the launch of the Sierra Central Community Foundation through 
website development, donation integration, sponsor materials, and 
fundraising initiatives

• 	Coordinated branch closure communications and logistics, including 
member outreach, landlord and Google coordination, physical branch 
decommissioning, and staff/member support during the transition

• 	Introduced and implemented new digital platforms, including marketing 
automation tools, digital lobby signage, and email marketing systems with 
ongoing analytics reporting

• 	Managed trade show and event marketing operations including booth 
design, promotional merchandise, setup, and volunteer coordination

• 	Created and executed the Foundation’s inaugural fundraiser, Oktoberfest 
Charity Golf Tournament, generating more than $40,000 in first-year 
fundraising revenue

• 	Negotiated and managed marketing vendor and advertising contracts

• 	Taught personal finance education to high school students through the 
national Junior Achievement program

• 	Managed volunteers and emceed large-scale financial literacy events for high 
school students through the Bite of Reality program, serving audiences of 
more than 300 students per session

• 	Developed and executed integrated advertising campaigns across print, 
digital, web, email, radio, billboard, and television channels

• 	Manage all community relations efforts, including event management, 
sponsorship requests, volunteer opportunities, team events, and business 
networking opportunities

• 	Integrated a new online employee merchandise store for branded apparel

Marketing & Public Relations

JAMIE KEITHC O N T A C T 
I N F O R M A T I O N
Chico, CA
(831) 801-3867
jamieSkeith@gmail.com
    / jamieokeith

E D U C A T I O N

// �California State University, Chico 
M.S. in Organizational Admin 
Focus in Business and  
Public Administration 
May 2009 (pending of thesis)

// �California State University, Chico 
B.A. in Journalism 
Option in Public Relations 
Minor in Marketing 
May 2006
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JAMIE KEITH
S K I L L S

Advertising Contract Negotiation

Brand Strategy

Budget Management

Career Development

Content Creation / Storytelling

Digital Marketing

Donation Solicitation

Employee Engagement

Event Management

Marketing Campaign Development

Reputation Management

Strategic Planning

• 	Supervise graphics, marketing, and public relations teams

• 	Plan and manage corporate and community events including chamber 
networking functions, ribbon cuttings, and holiday celebrations

• 	Created and launched Earnie’s Reading Hour, a K–3 grade financial literacy 
initiative featuring a branded mascot, educational materials, and interactive 
activities that increased youth savings account growth and community 
engagement

• 	Scholarship Program management, including website, social media, 
applicants, communication, judge coordination, check disbursement, 
photography, and event logistics 

• 	Direct content creation, design, and production of multiple annual reports

• 	Manage annual meeting production, event planning, and execution

• 	Produce and distribute member newsletters through direct mail and email 
marketing channels

Marketing Manager 
Sierra Central Credit Union 
May 2021 – April 2022  
Yuba City, CA

• 	Created and deployed advertising campaigns 
(print, digital, web, email, radio, billboard, TV)

• 	Managed designers, marketing, and public relations staff

• 	Managed an annual budget, across two departments, of around $950,000

• 	Created and managed online marketing (website, email, social) 

• 	Managed community events, sponsorships, financial literacy efforts, 
and business networking

• 	Launched business accounts on TikTok and Pinterest

• 	Established creative outsource vendor management with AdwitAds Global 
Creative Services to help address staffing shortages within the department

Director of Sales & Marketing 
Appeal-Democrat Newspaper 
April 2017 – May 2021 
Marysville, CA

• 	Negotiated contracts with corporate marketing firms across the United States

• �	Personally managed a book of $1 million annual revenue portfolio, including 
negotiations, booking, and account management

• 	Negotiated contracts with outside organizations for their commercial print 
business, averaging $240,000 annually

• �	Produced the annual magazine Explore Yuba-Sutter (design, content, 
advertising)

• 	Produced the annual magazine Best of Yuba-Sutter (design, content, 
advertising), which became the publication’s largest and most profitable 
edition generating over $85,000 in revenue

• 	�Personally handled all facets of Best of promotion and marketing by way of 
website content and design, vote count, content creation, and managed the 
magazine’s sales team

• �	Oversaw all aspects of advertising, public relations, marketing, creative services,  
commercial print, pre-print (inserts), and community relationships

• �	Managed company brand, online audience, and print audience as well as 
represented brand at local and regional functions and seminars
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JAMIE KEITH
P R O G R A M S

S O C I A L  M E D I A

Adobe

Audio Go

Constant Contact

Google Ads

Google Analytics

Hootsuite

Linear

Lumin

Marketing Cloud

Microsoft Office

Paycom

Paylocity

Publer

Webflow

Wix

WordPress

• �	Managed branding for over 400 local and national businesses

• 	Oversaw the rebuilding of California’s oldest daily newspaper brand into 
something fresh, gaining a younger audience and relevance in today’s digital 
media landscape, helping bring the organization out of bankruptcy

Retail Advertising Manager 
Appeal-Democrat Newspaper 
June 2009 – April 2017 
Marysville, CA

• 	Managed a portfolio of $3.8 million annually 

• 	Served as team leader with a monthly goal of $400,000

• 	In charge of producing, strategizing, presenting, and signing annual sales 
contracts ranging from $12,000 to $50,000

• 	Set and reviewed monthly, quarterly, and annual goals ranging from 
$28,000 to $90,000 per person 

• 	Solicited large advertising and sponsorship opportunities daily ranging from 
$1,200 to $60,000

• 	Managed 240 active accounts per month

• 	Produced, sold, and designed monthly Prospect Magazine, with signed annual 
contracts with 70 signed annual accounts, totaling $15,000 per month

• 	Budget planning for monthly and annual sales campaigns

• 	Produced marketing materials for sales staff: fliers, brochures, and 
information packets

• 	Produced annual media kit and calendar of special publications 

• 	Interviewed, hired, trained, and produced all training material for new hires

• 	Created marketing material for internal promotional events and 
advertisements

• 	Represented the organization as a marketing influencer and brand champion

• 	Emceed marketing sales events (digital marketing and website creation)

• 	Led project management across multiple departments, with monthly 
reporting, performance assessment, budget, and goal review

• 	Trained staff on fulfillment procedures for online, mobile, and 
social media products



G O V E R N A N C E  &  B O A R D  S E R V I C E
• Beale Military Liaison Council / BMLC (January 2020 – present) 

	 ➢ Board Member 
	 ➢ Fundraiser Marketing & Live Auction Chair

• Air Force Reserve Command Civic Leader (March 2024 – present) 
		  ➢ National Civic Leader

• Sierra Central Community Foundation (March 2024 – present)
		  ➢ Board Member 

	 ➢ Charity Golf Tournament Chair 
	 ➢ Scholarship Chair

• Marysville Stampede (January 2014 – present)
		  ➢ Marketing Chair 

	 ➢ Past Secretary

• Rotary Club of Yuba City (August 2014 – present)
		  ➢ Rotarian 

	 ➢ Past Club Secretary 
	 ➢ Past First Lady

• Yuba-Sutter Chamber of Commerce (June 2011 – 2018)
		  ➢ Chamber Board Member 

	 ➢ Chamber Ambassador Chair

• Shady Creek Outdoor Education Foundation (2015 – 2017)
		  ➢ Board Member 

	 ➢ Event Fundraising Chair

N E T W O R K I N G  D E L I V E R A B L E S
•	 Co-founded the Sierra Central Community Foundation, leading development 

of fundraising initiatives, website creation, marketing materials, volunteer 
outreach, account opening, and the organization’s first Annual Report

•	 Produced the first Annual Report for Beale Military Liaison Council, 
distributed to Air Force leadership, including four-star generals, national 
political leaders, local government officials, and regional business owners  
and executives

•	 Manage marketing efforts and the live auction as well as serve on the 
committee at the annual BMLC Patriotic Golf Tournament which is the  
area’s largest and most profitable golf fundraiser, bringing in over  
$100,000 each year

•	 Represent BMLC and the local community on Capitol Hill, meeting with  
U.S. Senators and Members of Congress to advocate for community and 
national defense initiatives

•	 Present community impact and national defense partnership opportunities, 
representing BMLC, at the Pentagon including meetings with Air Force Chief 
of Staff David W. Allvin and other senior Air Force leadership annually

•	 Coordinate and host an annual wine tasting event for senior Air Force 
leadership, including four-star generals, managing event logistics, catering, 
branding, signage, and photography at Joint Base Langley, as a  
Board Member for BMLC

•	 Collaborate with City Council members, County Supervisors, local business 
leaders, and industry stakeholders to promote regional economic and 
defense-related opportunities on annual Civic Leader Tours throughout  
the U.S.

•	 Redesigned the Marysville Stampede website and developed analytical 
reporting tools and a social media content strategy, contributing to a  
20% year-over-year increase in ticket sales

•	 Selected for a Civic Leader Incentive Flight with a USAF U-2 pilot
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JAMIE KEITH
A W A R D S

Paul Harris Fellow
Rotary Club of Yuba City (2022)

Volunteer of the Year 
Friends of the Marysville  
Stampede (2017)

Chairman’s Award 
Yuba-Sutter Chamber of  
Commerce (2015)

Dottie Neubauer  
Volunteer of the Year 
Yuba-Sutter Chamber of  
Commerce (2012)


